
the challenge 

With 140,000 employees delivering value to customers in 146 countries, 
KPMG is a powerhouse of professional services with a recruiting 
challenge well known to large corporations.   As part of its recruiting 
efforts, KPMG’s Human Resources department regularly attends 
university and college job fairs, in an attempt to provide visibility to the 
firm, and to deliver relevant information to talented job seekers. 

EuroRSCG, providing branding, advertising, and event management 
services to KPMG France, approached Poken with a request to find 
a way to better engage students at job fairs throughout the country. 
Targets were:

Increase the impact of KPMG’s 1. 
outreach to students

Lengthen the time of interaction 2. 
between students and KPMG’s 
recruiting staff

Provide  a means to keep students engaged with KPMG 3. 
beyond the job fair event environment and time frame 

Engage students in ways that are natural and provide for 4. 
nurturing a relationship

increasing the impact and ROI of recruiting fairs

KPMG (kpmg.com), one of the world’s leading global firms providing 
Audit, Tax and Advisory services has 140,000 outstanding professionals 
working together to deliver value in 146 countries worldwide.

EuroRSCG (eurorscg.com), the world’s fifth largest advertising & 
marketing agency network created and delivered the first major 
pokenEVENT.

Key Highlights

A 6-month long • 

campaign that began 

in January 2009

More than a dozen • 

very large recruiting 

fairs targeted (> 2000 

participants)

Quick Stats

Location:•   France  

Number of Attendees: •  

> 2000 participants 

at every event, more 

than 10 events 

Pokens involved: •  

5’000

Branding: •  Branded 

pokenSPARKSs, with 

standard-design faces 

and a silk-screened 

logo on the back.

pokenna.com

Poken is the 
bridge between 
your real-world 
and online 
identit ies.

case study

pokenEVENTTM



the solution

KPMG used pokens to attract students to its booth, by having agents 1. 
walk around the fair, handing them out to prospective customers 
through an interactive card game. Winners would get a poken, 
which they would then register at KPMG’s booth.

Once at the KPMG booth 2. 
students were assisted in an 
online registration process by 
HR staff, who could engage 
students in a fun and positive 
atmosphere.

Pokens were pre-3. 
programmed with the profiles 
of KPMG’s country-wide HR 

managers, allowing the students easy access 
to special personal Facebook and LinkedIn 
profiles set up for the purpose.

the results

The dialog between KPMG’s HR staff and students continued • 
beyond the event, through the use of these social networking 
platforms.

A database of prospective applicants was accessible to KPMG • 
through Poken, for follow-up mailings.

Students pokening non-KPMG pokens with their branded devices • 
would spread visibility of the campaign and the KPMG brand, 
through the use of Poken’s pokenEVENT product (virally spread 
social business card background).

At the events, KPMG was the talk of the fair, its brand being • 
associated to innovation, fun, and leading social networking 

tools.

About Poken

Poken is the 

acknowledged market 

leader in social media 

networking hardware 

devices. Its companion 

site www.poken.com 

gives a 360 degree 

experience of people 

connecting, sharing 

and staying in touch on 

and offline. Founded 

in December 2007 

and headquartered in 

Lausanne (Switzerland) 

with partners around 

the globe, the mission 

of Poken, its products, 

employees, fans and 

users is to bring people 

together in their own way 

and on their own terms.

Poken N.A.

3303 E. Ferry Ave.

Spokane, WA. 99202

T:  888.466.4468

F: 509.532.2076

pokenna.com

Contact Us

If you would like to 
include Poken at your 
next event, please 
contact us at:

events@poken.com


