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Key Highlights

BMW teamed up

with the Trendforum
organizers to create

a uniquely interactive
and connected event.
Focusing on technology,
usability and design, they
integrated the use of:

e BMW automobiles

e BMW-branded
pokens

e BMW-branded Poken
Member Hub

Quick Stats

e [ocation: Munich,
Germany

e Number of attendees:
350+

e Pokens involved: 350+

* Features: Branded
pokens and Member
Hub, BMW “poken
tagged” automobiles

and custom profiles

Poken is the
bridge between
your real-world

and online
identities.

pokenna.com
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AUTHORIZED RESELLER

the meeting place for top practitioners, innovation experts,
trend experts, and decision makers

The Trendforum is an annual event that encourages you to think laterally
and gives you ideas on how to position your company for the next
decade. The 2009 edition of
the Trendforum was hosted
in  Munich, Germany in
cooperation with BMW, a
world-recognized brand
and leading manufacturer
of high performance
automobiles, motorcycles,
and vehicle technology.
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overview

The 2009 edition of the Trendforum was hosted in Munich
in the luxurious BMW Welt. The BMW Welt (or BMW
World) is a showcase for BMW design excellence and

Anna De Luca

a rich museum for the automakers famous heritage, Dect, 2009

as well as an exhibition hall for BMW’s cutting-edge

technology and style. The event took place on December 1 & 2 with
a theme of "Meeting place for top practitioners, innovation experts,
trend experts, and decision makers”.

the challenge

As the primary sponsor for the Trendforum event, the BMW marketing
team set out to achieve three objectives. First, they wanted to provide
an authentic value-added element to the event that combined the
best of modern technology and design. Second, BMW wanted to
interact directly with the guests, and facilitate the networking between

the guests while utilizing the BMW Welt venue

— to full advantage. Finally, the team wanted to
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| VERBINDET. | promote the corporate goal of reinforcing the
technological innovation inherent in the BMW
S . brand.
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